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C a l l  f o r  P a p e r s  
 

 L a s t  D e a d l i n e  F e b r u a r y  1 3 ,  2 0 1 2  

Sp e c i a l  t h eme  i n  2 0 1 2  

Pricing of gastronomic products  
 Evolution of demand and prices for gourmet food 

 Typologies of products, purchases and customers 

 Modeling purchasing behaviors  

 Eligibility as a "Gourmet-product" 

 Impact of labeling (PGI, "Organic", Certifications, Brands, …) 

and as always in Gastronometrics, our general topics 

Quality and Gastronomy 
 Analysis of Experimental Results of Tasting and Classifications 

 Intrinsic Quality and Tasting, Quality & Gastronomy 

 Evolution of the Concept and Institutions of Gastronomy 

Evolution & Institutions 
 Appearance of New Styles (slow food, organic, ...) 

 Internationalization of products and flavors 

Gastronometric Studies 

O t h e r s  T o p i c s  f o r  E u A W E  2 0 1 2  

�  Wine  &  L aw  –  V i t i c u l t u r e  &  L aw   
�  Wine  I n du s t r i e s  i n  E c on om i c s  
�  E c o n om i c s  –  E c o n om e t r i c s  
�  M a r k e t i n g  &  M a n a g em e n t  

 

�  W i n e  a n d  S o c i e t y  

�  W i n e  D e v e l o p m e n t  
�  S u s t a i n a b i l i t y  a n d  

S u s t a i n a b l e  D e v e l o pm e n t  

 
Any proposal of communication, whatever discipline, can be submitted. 

A quanti fied approach of the analyzed problems is privi leged 

Scientific Committee: L. Albisu (CITA, Zaragoza), C. Barrère (U. Reims), J. Brouard (U. Dijon), 
P. Combris (INRA), G . Fardella (U. Palermo), E. Giraud-Heraud (INRA),  

Local Committee: Escola Superior Agrária de Coimbra: Orlando SIMÕES (ESAC) 

Organization: F. Bourdon (U. Bourgogne), Fedeco Services  

Information, Submission, Registration online: 
www.v d q s . n e t / 2 0 1 2Co i m b r a  

 


